Introduction to Fashion Manaogement

A thorough exploration of the fashion marketing
environment and planning process analysing the
relationship between company and markets at
a domestic and an international level. Students
will learn the fundaments of marketing, its
techniques and activities, from pricing strategies
to the principles of consumer behaviour, as they
are employed in the fashion business.

The course has been designed to provide
international students the basic marketing tools
necessary to gain an understanding of the ltalian
and International fashion sector dynamics, and
to anticipate and analyze its changes; to fully
comprehend the basic fashion retail principles
and to develop an effective marketing plan for a
fashion product.

This course introduces the world of fashion
management to beginners.

f® . __ W |earning by doing: a mix of theoretical lessons,
- field trips and practical workshops.
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